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COLLABORATION

Why design in isolation when you can get by with a little
help from your friends? Mark Ramshaw discovers how
collaboration can broaden your creative horizons

> Try as we might, it’s impossible
to shake the feeling that the
grass is greener somewhere else,
which may go some way to explaining
why those working in crowded offices
dream of going it alone, and those
who work alone or in small groups
crave an escape from the crushing
isolation. It’s little wonder so many in
the design industry are now seeking to
expand their horizons by getting
involved in collaborative projects.
Lawrence Zeegen, designer, author,
and a member of the Black Convoy
collective, says that collaborative work
often enables artists to break free from
the creative shackles of their usual,
commercially orientated work. “If

you’re constantly producing work
for other people then there’s
something very satisfying about
using collaborations to explore new
directions,” he says. “They allow you
to try out some riskier ideas.”

SOCIAL INTERACTION

While artists working in all disciplines
are likely to benefit, Zeegen notes that
the social interaction makes
collaborative work particularly
appealing to illustrators.

“They tend to lead a fairly lonely
existence and, although the first
couple of years out of art school can
be quite exciting, there usually comes
a point when they hanker for the

energy and ethos that comes from
working alongside other people.”
When it comes to collaborating,
artists may choose to join forces with
just one other designer or several, and
they may work on just one project or
form a longer-term bond by creating
what’s generally referred to as a
collective. They may hold face-to-face
meetings or communicate remotely,
and the internet has even made it
easier than ever for designers who’ve
never previously communicated to
compose art in tandem.

Photoshop Tennis is perhaps the
best-known example of this process.
At its peak around 40,000 people
would log on to the website of
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